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EDUCATION: 
  

09/2006 -  B.A. in Business Administration  specializing in Marketin g                                                      Seattle, WA 
present University of Washington expected summer 2009                                                    

GPA: 3.77 Business Honors Program  
!ÎÎÕÁÌ $ÅÁÎȭÓ ÌÉÓÔȟ ÁÌÌ ÑÕÁÒÔÅÒÓ 
 

2004 - 2006  Fryeburg Academy, High School Valedictorian GPA 3.93                                           Fryeburg, ME 
2001 - 2004 International School of Almaty, High School                      Kazakhstan  

 Fluent in Russian, French 

 
EXPERIENCE and PROJECTS: 

 
present  Marketing Deliverables Lead,  Community Empowerment Network                                  Seattle, WA  

Developing brochures, presentations, displays to meet 30% increase in target budget for 2008 
 Creating marketing messages to attract potential donors and volunteers at events  

Reporting to the Director of CEN  
 

present Student-Consultant in marketing,  University of Washington                                                Seattle, WA  
Consulting Tile Restoration Center on how to increase sales by 25% 
Presenting business and marketing plans to the client 
Devising new supply chain management strategies 
 

present Faculty Relations Manager           Seattle WA 
 UW Foster Business School Global Business Case Competition 

Planning and coordinating events and meetings of 16 faculty members from participating 
universities  
Developing Faculty Advisor Welcome packet 
Collaborating with team of managers to ensure success of event 

 
09/2007 -              Writing Consultant, UW Odegaard Writing and Research Center                                       Seattle, WA  
present  Offered analysis and critique on student papers from various disciplines  
 Motivated students to be successful writers 

Underwent competitive interview process (7 out of 70 interviewed were hired) 
Recognized success among students ɀ demand increased 300% in fall 2007 
 

06/2007 Honorable Mention, UW Library Research Award for Undergraduates      Seattle, WA 
 Managed goal setting for independent research 
 Effectively used tactics of successful research 
 One of the two recommended by professor students to participate out of 200 freshmen  
  

 

FUTURE COMMITMENTS: 
 

02/2008 Representative of Foster Business School                           Gainesville, FL 
 Emerging Leaders Conference, University of Florida 
 One of the two chosen representatives from 1000 undergraduate business students 
 
02/2008 Speaker at the panel of Academy of Finance Career Conference        Seattle, WA 
 Sharing personal experience as a business major in front of 120 high school students   
 


